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Abstract

Environmental issues in Indonesia have become a widely discussed topic. This is driven by
many emerging environmental problems, such as water quality, deforestation, air pollution, and
waste management. These various problems have encouraged environmental activists to speak
up on TikTok to convey their aspirations. This effort is part of society's role in achieving the
goals of the SDGs program. This study aims to analyze the discourse built by influencers on
TikTok in campaigning for environmental issues that focus on climate change. This study uses
a descriptive qualitative approach with a critical paradigm. The method used in this study is the
critical discourse analysis model of Teun A. van Dijk to explain how language functions in a
social context and shapes people's thoughts and behavior, primarily through the TikTok
algorithm. The results of this study indicate that the discourse produced by influencers considers
the use of language to build closeness with the audience. In addition, there are efforts to position
the audience as the subject so that it can encourage their empathy for climate change. In
addition, the rhetoric and narratives produced are made by considering environmental
algorithms to provide implications for the audience.
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Abstrak
Isu lingkungan hidup di Indonesia menjadi topik yang banyak dibicarakan. Hal ini didorong
oleh banyaknya permasalahan lingkungan yang muncul, seperti kualitas air, penggundulan
hutan, polusi udara, dan pengelolaan sampah. Berbagai permasalahan tersebut mendorong para
pegiat lingkungan untuk bersuara di TikTok guna menyampaikan aspirasinya. Upaya ini
merupakan bagian dari peran masyarakat dalam mencapai tujuan program SDGs. Penelitian ini
bertujuan untuk menganalisis wacana yang dibangun oleh influencer di TikTok dalam
mengkampanyekan isu lingkungan yang berfokus pada perubahan iklim. Penelitian ini
menggunakan pendekatan kualitatif deskriptif dengan paradigma kritis. Metode yang
digunakan dalam penelitian ini adalah model analisis wacana kritis Teun A. van Dijk untuk
menjelaskan bagaimana bahasa berfungsi dalam konteks sosial dan membentuk pikiran serta
perilaku masyarakat, utamanya melalui algoritma TikTok. Hasil penelitian ini menunjukkan
bahwa wacana yang diproduksi oleh influencer mempertimbangkan penggunaan bahasa untuk
membangun kedekatan dengan khalayak. Selain itu, terdapat upaya untuk memposisikan
khalayak sebagai subjek sehingga dapat mendorong empati mereka terhadap perubahan iklim.
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Selain itu, retorika dan narasi yang diproduksi dibuat dengan mempertimbangkan algoritma
lingkungan untuk memberikan implikasi bagi khalayak.

Keywords: Perubahan Iklim, Lingkungan Hidup, SDGs, Tiktok, Wacana

INTRODUCTION

Environmental issues and climate change have become major global challenges
(Kumaresan et al., 2023). Indonesia also faces this issue even though it is known as a country full
of biodiversity. As a result of the increasingly strong problem of climate change, Indonesia is
slowly losing its biodiversity (Monk & Priatna, 2022). Mainly due to the increasing practice of
deforestation (Leijten et al., 2021), the rising amount of domestic waste every year (Adyatma &
Muhaimin, 2022), and severe air pollution problems that cause health problems (Syuhada et al.,
2023). This shows that the challenges of environmental issues in Indonesia are increasingly
important, as marked by the many difficulties faced in various aspects.

Problems that emerge slowly can seriously threaten the sustainability of global
biodiversity, ecosystems, and people's lives (Razgour et al., 2018). This also impacts the quality
of groundwater, which is needed for the life of living things (Stigter et al., 2023). In the Republic
of Indonesia Press Release Number 510.Pers/04/SJ1/2024, published by the Ministry of Energy
and Mineral Resources on September 13, 2024, explained that Indonesia is vulnerable to climate
change. This is a serious threat faced by all Indonesians, especially with data from the Ministry of
National Development Planning (PPN/Bappenas) and the Meteorology, Climatology, and
Geophysics Agency (BMKG). One of the data shows that the seawater rises to the surface as high
as 0.8-12 cm yearly. This is a significant threat because 65 percent of Indonesia’s population lives
in coastal areas.

This is not only related to the rise of sea levels due to global warming, which has been
happening for a long time, but waste management in Indonesia is also a severe problem. Based on
data published by GoodStats in 2024, the Ministry of Environment and Forestry (KLHK) 2023
noted that until July 24, 2024, waste accumulation in Indonesia from 290 districts/cities had
reached 31.9 million tons (Sakinah, 2024). Of the total, 11.4 million tons cannot be appropriately
managed. This number is enormous, considering that the waste management problem continues to
be discussed and spread through various media, especially by looking at the phenomenon in
Yogyakarta when the Piyungan Waste Disposal Site was closed in 2023 due to the large volume
of uncontrolled waste (Kurniawan & Ifani, 2023).

The many environmental problems faced by Indonesia have encouraged many activists and

people who care about the environment to speak up. One of the media they use to voice their
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aspirations is TikTok. As a social media, TikTok is used to speak out on environmental issues
because it can reflect their interests, values, and personalities through the content they produce and
upload (Shofiyyah et al., 2024). TikTok was initially used as a social media platform to seek
entertainment (Chandra et al., 2023) because it has a feature that allows the publication of short
videos (Matthew & Lolita, 2024). TikTok is also inseparable from its ability to make users famous
and known to many people because of the creativity and uniqueness of the content they create
(Kurniawan & Fadilah, 2024). With this feature, TikTok is expanding, one of which is to campaign
on environmental issues. Much of the content discusses the environment on TikTok from various
perspectives. This is inseparable from their hopes that, as part of the voice of the Indonesian
people, the government will seriously intervene in dealing with the ongoing environmental crisis.

The large amount of content distributed via TikTok to build awareness of environmental
conditions in Indonesia cannot be separated from their hopes for the government to respond to this
(Idowu & Lawrence, 2022). This massive awareness is driven by the current capabilities of
information and communication technology, which makes it easier for people to access
information (Faradiazhary et al., 2024). Based on research that has been conducted, the use of
media to campaign for environmental awareness impacts public awareness (Gbenga et al., 2023).
However, the visibility of media relevant to the public cannot be ignored because they are
interested in certain media according to their preferences to build greater awareness (Ragusa &
Crampton, 2017). This is what underlies TikTok's becoming one of the media that is massively
used for environmental campaign activities. This is because it has features to make content widely
distributed and because users from various generations are pretty large.

The delivery of influencer aspirations on TikTok is also an important part of achieving the
Sustainable Development Goals (SDGs) program, which is now an international issue, primarily
related to the SDGs program number 6 on Clean Water and Sanitation, number 13 on Climate
Action, number 14 on Life Below Water, and number 15 on Life on Land, where those four SDGs
programs are directly related to environmental issues and climate change. This is associated with
the digital revolution that mainstreams the SDGs program, which is expected to encourage
achieving public health and welfare in the future (Kirton & Warren, 2021). With the many digital
campaigns related to environmental issues, sustainable development is continuously being pursued
to answer the challenges of climate change to minimize the negative impacts that may occur (Wang
etal., 2023).

Climate change significantly impacts the health and future of the nation's next generation
(Hickman et al., 2021). This has caused anxiety for the community, mainly because the impacts

have begun to be felt. This anxiety encourages the importance of environmental management,
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especially forests, to mitigate climate change (Harris et al., 2021). These efforts are necessary
because environmental issues have become a global concern due to their massive impact on human
life's sustainability.

Social development efforts are needed to deal with this. However, there is criticism that
sustainable social development has assumptions about the possibility of continuous growth and
consumption on a limited planet. This limitation needs to be faced through education for the end
of the world because of the magnitude of the environmental problems (Stein et al., 2022). The
SDGs program is also designed to address environmental issues through planning it starts from the
global community. This design aims to save life on Earth, which is facing a climate crisis (Ki-
Moon, 2018).

The issue of climate change has driven high public concern for the condition of nature. The
discussions and tweets on Twitter about climate change are also relatively high, including when
highlighting global warming (Al-Rawi et al., 2021). Although the discussion regarding this issue
IS increasing, it also gives rise to misinformation (Chu et al., 2023). Misinformation that has the
potential to spread can cause changes in public perception, behavior, and communication about
the environment but in the realm of the issue’s denial (Treen et al., 2020). In order to minimize
this, active skills development and information provision can be carried out to fight against
misinformation (Green et al., 2022).

Campaigns on social media such as TikTok are one of the efforts that influencers can make,
especially to build public awareness regarding the importance of climate change and
environmental issues. Digital communication through TikTok is essential because the digital
community needs a popular opinion on global climate change (Basch et al., 2022). Especially when
digital society has accepted climate change as a fact that has occurred worldwide (Nieto-Sandoval
& Ferré-Pavia, 2023). This cannot be separated from influencers' potential abilities to substantially
influence other social media users (Sun et al., 2024).

Based on the findings of previous studies that have been presented, this study focuses on a
critical view of the dynamics that occur in environmental campaigns through digital media. TikTok
tends to be used as a medium for entertainment, marketing, and self-representation. It is also used
massively to carry out various campaign actions related to multiple social issues. If previous
studies use a constructivist perspective in utilizing TikTok as a medium for disseminating
information, this study critically analyzes the discourse related to actors' interests in conducting
digital campaigns on environmental issues.

This study uses the critical discourse analysis theory of Teun A. van Dijk's model. He is

one of the researchers who introduced this approach to understanding the relationship between
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language, power, and ideology in a social context (van Dijk, 2014). This shows the importance of
understanding the complex social, political, cultural, and communication contexts in analyzing the
research data obtained (van Dijk, 2020). This emphasizes that critical discourse analysis is not just
about examining language, but context is also an important aspect to analyze (Saadillah et al.,
2021). The complexity of these aspects can further complement the analysis in understanding the
discourse on climate change issues occurring in Indonesia.

Critical discourse analysis is used in text-focused research to study social institutions as
mechanisms for the distribution of power (Carpenter & Singh, 2023). This view cannot be
separated from the aim of this analysis, which is used to critically explain the discourse
constructed, maintained, and legitimized for social inequality (Mullet, 2018). What needs to be
understood when analyzing the relationship between power and discourse is that it is necessary to
pay attention to the pattern of access to (public) discourse for various social groups (van Dijk,
1993). In this case, social media makes it easy to access constructed discourse in the public space
and be consumed by various social groups. Social media algorithms spread discourse widely with
a focus on user content preferences.

The environmental issue campaign on TikTok reflects power dynamics in public discourse.
This cannot be separated from the awareness and desire of the community to document or create
content, as well as study environmental issues around them as active agents (Kong et al., 2023).
With awareness as an agent, TikTok influencers and environmental activists can invite their
followers to take real action. In addition, critical discourse analysis involving language and social
context can be used to challenge dominant narratives that often ignore environmental issues. Such
efforts can contribute to forming collective consciousness and social mobilization in facing the
urgent challenges of climate change.

Based on the description, this study aims to analyze the discourse built by influencers on
TikTok in campaigning for environmental issues and climate change. The analysis results are
presented to build a more profound awareness of the importance of real action in realizing the
campaign so that it is not just a hope. This is inseparable from joint efforts to face the crisis by
building multi-stakeholder collaboration from various aspects. The novelty of this research is
related to the analysis conducted using a critical paradigm. Previous research tends to focus on the
use of TikTok in a constructivist manner. In contrast, this research analyzes efforts to produce
discourse to carry out collective action through language. Thus, this research can provide academic
benefits in the form of contributions to the world of education in analyzing environmental

campaign discourse to encourage collective action. In addition, the social benefits of this research
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build collective awareness that current environmental conditions require special attention and joint

action to maintain them so that they remain sustainable.

METHOD

This study uses a descriptive qualitative approach. The analysis technique used in this study
is the critical discourse analysis model of Teun A. van Dijk. Van Dijk stated that in analyzing
detailed discourse, a valid method is needed to assess the cognitive structure of the analysis
(Cooper, 2024). Van Dijk's analysis model is used to conduct discourse analysis related to
rhetorical devices in maintaining power through language (Munoriyarwa, 2020). This analysis
technique examines the language used in TikTok content about environmental issues or climate
change in Indonesia. The language used can be utilized to build self-representation in influencing
public perception and ideology (Adedomi, 2022). Based on this, two data are used, namely primary
data sourced from digital observations through TikTok and documentation of posts related to the
research object, as well as secondary data sourced from books on the environment and previous
research that can support this study. The analysis carried out through this model places the text
into three structures, namely macrostructure, superstructure, and microstructure.

The analysis procedure is carried out through this method by first analyzing the information
in the text or message published, including identifying the theme, choice of words and sentences,
and the narrative. After that, an analysis was carried out at the social cognition level of the
published content through digital observation techniques. Finally, a social context analysis was
conducted to analyze the discourse developing in society through observation techniques
synthesized with literature studies. The results of this analysis are divided into three discourse
structures, namely macrostructure, superstructure, and microstructure. Based on the description of
the method, the researcher took an analysis sample based on #perubahaniklim on TikTok. The
hashtag has been used to upload 4569 contents until January 2, 2025. From the amount of content,
the researcher used a purposive sampling technique to determine the content selected for analysis.
The criteria are based on three video themes, namely videos with news, education, and politics
themes. The next criterion is to have messages about environmental issues and natural disasters.
In addition, the account also has one of the following criteria: having more than 1000 followers or
having more than 1000 likes.

News content is related to the campaign theme created by the media as news. Furthermore,
education refers to content produced with a narrative from a narrator with data designed for
storytelling and has educational elements. Meanwhile, the politics theme refers to climate change

content sourced from political actors but uploaded by certain influencers or buzzers. The three
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themes are selected based on different content production approaches, resulting in different effects

and message reception for the public. In addition, to conduct an in-depth analysis, researchers took

eight video samples based on each video's context and content.

RESULT AND DISCUSSION

a.

Climate Change Discourse Analysis

Environmental discourse analysis is conducted to explore the content produced by
influencers and certain organizations on the TikTok platform in shaping public understanding.
This is necessary because, with social media, the public can increasingly understand
environmental issues and climate change. The critical discourse analysis approach developed
by Teun A. van Dijk is used to identify and explore the macrostructure, superstructure, and
microstructure of the analyzed text. The text comes from a video that was uploaded to TikTok.
Through this approach, the elements of discourse that interact with each other can create
deeper meanings and influence audience perceptions of crucial environmental issues. This
analysis highlights the main themes in the content and explores the rhetorical strategies used
by influencers and organizations. By understanding the structure and elements of this
discourse, the impact evaluation of digital campaigns can be better carried out to build public
awareness and collective action in facing the challenges of climate change.

Ketika hutan ditebang,
karbon yang sebelumnya
disimpan di dalam pohon
tersebut akan terlepas ke

atmosfer sebagai gas

karbon dioksida.

will release Into the atmosphere as

Figure 1. Representation of #climatechange content from @infoastronomy and @naturesvault_id

Figure 1 represents the climate change campaign content carried out on TikTok. The
campaign utilizes various features provided on social media, including visuals, music,
narratives, writing, and other information that supports the strength of the content. However,
in this study, the focus taken is the analysis of the narrative message in building a climate
change discourse. The level of analysis conducted in this study is based on macrostructure,

superstructure, and microstructure. These three levels of structure are used to analyze eight
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TikTok contents that use the hashtag #perubahaniklim. The results of the content analysis,

which is the unit of analysis, can be seen in Table 1.

Table 1. Analysis of climate change discourse structure

Account

Macro Structure

Superstructure

Microstructure

Link

@infoastronomy

@tribunvideo.com

@naturesvault_id

@kita_dan_bumi

@rumah_paradigma

@hantulaut2104

@handokothimotius

@cnnindonesia

Describes society's
general feelings
about the Earth's
rising temperature.

Delivering
information about
the impact of high
temperatures in
Indonesia.

Delivering factual
information about
deforestation.

Conveying the
urgency of the
current
environmental
situation.

Raising awareness
about the impacts
of climate change.

Conveying global
concerns about
natural disasters.

Delivering
information about
extreme drought.

Convey important
statements about
required actions.

Introduce the issue
with a rhetorical
question that raises
awareness.

Introduce the
narrative by
mentioning society
as the main subject.

Introduce facts with
clear and direct
explanations.

Using dramatic
statements to attract
attention.

Conveying
messages with
educational
purposes.

Introduce the theme
with a thought-
provoking question.

Using statements
that invite the
audience to become
aware of the
situation.

Using authority to
emphasize urgency.

The use of everyday
language makes the
message more
relatable and easier
to understand.

The use of the term
"hot" creates an
emotional
impression and
describes a
collective
experience.

The use of the
technical term
“deforestation”
indicates knowledge
and expertise.

The use of the word
"burning" creates a
powerful and urgent
visual image.

The use of the word
“aware” suggests
hope for behavioral
change.

The use of the
phrase “feared by
the world” creates a
sense of urgency and
concern.

The use of the word
“already know”
creates a sense of
involvement and
recognition for the
audience.

The use of the word
"must" indicates
obligation and
responsibility.

https://vt.tikto
k.com/ZS6Df
4Yhu/

https://vt.tikto
k.com/ZS6Df
bf8t/

https://vt.tikto
k.com/ZS6Df
GmdJ/

https://vt.tikto
k.com/ZS6Df
9Dm5/

https://vt.tikto
k.com/ZS6Df
VPRP/

https://vt.tikto
k.com/ZS6DP
kYCk/

https://vt.tikto
k.com/ZS6DP
MvUm/

https://vt.tikto
k.com/ZS6DP
LDCW/

Source: Researcher data processing

Based on the three structures, each content has its own purpose in spreading discourse
on climate change issues in Indonesia. In the content published by @infoastronomy,
@naturesvault_id, @kita_dan_bumi, and @rumah_paradigma, the theme is education. This
content attracts public attention because it focuses on efforts to build awareness. TikTok

influencers play a role as agents who build mental models of how climate change affects

() ev-=n |
This work is licensed under a
Creative Commons Attribution-ShareAlike 4.0 International License.

8 Volume 9 No 1 Tahun 2025



Dynamics of Environmental Issues in Indonesia...

everyday life. They not only convey information but also shape the way audiences view and
respond to environmental issues. The @infoastronomy account tends to try to introduce the
issue of climate change to the public by building rhetoric to invite the audience to reflect that
humans are in bad condition. This is built through the narrative in the content, both through
captions and video narrators.

“..As a planet, Earth is basically fine. We humans are not fine because the

temperature is getting hotter from year to year, month to month, even day to day. The

cause is, yes, us humans...” - @infoastronomy, September 3, 2024

The narrative excerpt shows that @infoastronomy is trying to build awareness that
human actions cause the environmental damage that is happening now. In the social scheme,
environmental discourse reflects the understanding that climate change is a real threat and
requires collective action. Therefore, influencers try to emphasize urgency and shared
responsibility to trigger emotions from the audience. Efforts to invite the audience to reflect
also see the tendency of TikTok consumers who are dominated by the millennial generation
and generation Z. Based on data released through the report We Are Social and Meltwater
(2024) entitled Digital 2024 Indonesia, there are 139 million social media users in Indonesia.
Of that number, 27.1% are aged 18 to 24, and 37.7% are aged 25 to 35. Information based on
these demographics shows that the tendency of social media users is the millennial and
Generation Z groups. Meanwhile, TikTok users make up 73.5% of the total social media users.
This can make the strategy of using everyday language to build rhetoric more effective,
especially in influencing the attitudes of the TikTok user audience, which is relatively high.

This is also done by the other three accounts, namely @naturesvault _id,
@kita_dan_bumi, and @rumah_paradigma. However, the topics and languages used are
different. The @naturesvault_id account tends to build discourse on deforestation. This is
inseparable from the many cases in Indonesia of deforestation that affect oxygen and carbon
dioxide concentrations, impacting global climate change. This contrasts with
@kita_dan_bumi, which focuses on the intense burning of fossil fuels that affects the
economic sector. While @rumah_paradigma uses the analogy of "playing football" and
"spectators”. This is done to encourage the audience to take action to encourage government
policies and care more about the environment.

Each account has its own efforts and targets to build audience awareness through
uploaded educational content. However, there are other themes that raise this issue using the
hashtag #perubahaniklim. The @tribunvideo.com and @cnnindonesia accounts use news

narratives to inform the audience regarding climate change issues. The @tribunvideo.com
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account focuses on providing educational information about the causes of hot conditions on
Earth. However, in this case, @tribunvideo.com places the Indonesian people as the subject
in the information provided.

"Indonesians have been complaining about the hot temperatures for the past few

weeks. At the same time, it turns out that several countries in Asia are being hit by a

heatwave..." - @tribunvideo.com, April 27, 2023

The statement delivered by the narrator on the @tribunvideo.com account as an
opening to the published content attempts to make the audience feel the conditions that
occurred at that time. Placing the audience as the subject can be an attempt by the media to
build their emotional sense in consuming the information provided. This is also inseparable
from the power of audio-visual media, which can bring the audience to empathize and feel the
conditions of others and the environment based on what is watched and heard.

However, this is different from @cnnindonesia, which presents news from a political
perspective. When publishing their content, the accounts @hantulaut2104 and
@handokothimotius also do this. The three accounts have in common that they raise Joko
Widodo, who was President of Indonesia at that time, as the actor and subject in conveying
the issue of climate change with different framings. The three accounts equally emphasize the
dangers of these conditions, such as rising sea levels and the increasing frequency of disasters
in Indonesia. The discourse built by these accounts by framing Joko Widodo's statements
during his speech can raise concerns. However, at the same time, it can show urgency and
build awareness of the conditions.

b. Climate Change Rhetoric and Narratives

The rhetoric used in digital campaigns on climate change plays a major role in shaping
public perception. This perception becomes the basis for the urge to take collective action
(Sullivan & White, 2019). TikTok influencers often use various rhetorical strategies to attract
audiences and convey strong messages. This is inseparable from the power of rhetoric used to
persuade the audience (Zamora-Medina et al., 2023). One common strategy is using
metaphors that arouse emotions, such as describing the earth as "a home that we must protect."
In this case, metaphors can stimulate the emotions and feelings of the audience, so they are
often used in building discourse in the media (Barasa et al., 2023). This metaphor creates an
emotional connection with the audience and simplifies complex issues into something more
understandable. In addition, using visual symbols, such as images of trees or clean oceans,

reinforces the message about the importance of sustainability and environmental protection.
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The narratives built in this content also play an essential role in shaping political and
social identities. This is inseparable from the potential of digital space that allows self-
presentation to build a self-image with a particular target audience (Hernandez-Serrano et al.,
2022). This encourages influencers to often link climate change issues to broader social
values, such as social justice and responsibility for future generations. By linking climate
change to issues relevant to their audience, they can create narratives that are informative and
inspire action. For example, narratives emphasizing the importance of community
participation in climate change mitigation efforts can encourage audiences to get involved in
local actions. Thus, the rhetoric and narratives used in digital campaigns serve not only to
convey information but also to build awareness and encourage positive behavioral change in
society.

Like the narrative built by the @infoastronomy account that links the hot conditions in
Indonesia with other issues such as the greenhouse effect, deforestation, fossil fuels, and the
earth's temperature, this narrative was built to spread awareness about environmental issues
where social media has been widely used for this purpose (Alam et al., 2023). The use of
social media, such as TikTok, is driven by the awareness that social media has become an
integral part of people's daily routines (Stanislavska et al., 2023). This is more visible on the
@tribunvideo.com account, which tries to place the audience as the subject of the information
provided. This effort to build audience engagement was successful because it made the content
reach 87.3 likes and 2108 comments, which has the potential to make the content viral.

The narrative built through the #perubahaniklim campaign as a social movement is a
form of green political practice. (Elyta et al., 2024). Green politics carried out through
campaigns on TikTok is an effort made by influencers to maintain social justice regarding
environmental issues (Mondal, 2022). This justice refers to the promotion of environmental
protection and green development to achieve green distribution (Mendoza et al., 2021). In this
case, green distribution refers to the transfer of value that connects the state, capital, and
community actors through rhetoric and narratives built through TikTok. This is what every
influencer and narrator on TikTok does in building discourse about the environment. This
value transfer effort is done through the proper language structure according to the target
audience.

The discourse that reflects the green ideology has an emphasis on issues of
sustainability and environmental protection. The ideology that is built does not always need
to have inclusive values and can ignore social and economic justice. The neglect of this is

because Indonesia has various social groups, such as farmers or indigenous people, who have
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different ways and steps in running their lives, especially to maintain a sustainable
environment. Therefore, climate change campaigns tend to be oriented to reach urban
audiences with high levels of environmental damage, such as pollution and flooding due to
garbage accumulation in rivers.
c. Implications for Public Perception

Green distribution carried out by influencers and narrators on climate change issues
can affect public perception. The implications of climate change discourse conveyed through
TikTok can shape public perception of environmental issues. However, not all content can
have a significant influence, but it can still provide education for the audience exposed to it.
This can be seen in Table 2, which shows the number of likes and comments from the eight

contents that are the units of analysis.

Table 2. Number of likes and comments

Akun @infoast @tribunvi @natures @kita_da @rumah_p @hantul ~@handokot @cnnin

ronomy  deo.com vault_id n_bumi aradigma aut2104  himotius donesia
Likes 30,1K 87,3K 845 8.535 1.653 118 3 458
Com 885 2.108 13 88 8 6 0 32

ment

Source: Researcher data processing

One factor contributing to public perception formation is the interaction within the
platform, especially the number of likes and comments received. The number of likes and
comments with the same hashtag can still give each account a different number of interactions.
This is inseparable from social media algorithms' power to make content reach social media
users. In this case, the algorithm can help make important decisions (Lundahl, 2022). This can
be done because public information is currently not determined by the media but by algorithms
based on user behavior in the digital world (van Dalen, 2023). Algorithms can be built to
adjust user preferences based on texts frequently produced and consumed by the user. This
makes content created by adjusting the audience tend to appear on the user's homepage, which
often gets likes and comments.

Content produced by influencers not only serves as a source of information but also as
a tool to shape public opinion and attitudes. By using effective rhetorical and narrative
strategies, influencers can attract the attention of a wider audience. In this case, the power of
the algorithm, which is a feature of TikTok, plays a vital role because the algorithm can be
designed to display relevant and engaging content to users. However, there is another potential
where accounts that cannot adjust to this will become accounts that seem invisible and unable
to meet their needs (Jacobsen, 2023). Nevertheless, it allows influencers to reach larger, more

segmented audiences, raising awareness of pressing environmental issues. In this way, the
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algorithm amplifies its message and encourages audiences to care more and engage in actions
that support sustainability.

The power of the algorithm on TikTok is not only related to the narrative that is built
but also to the use of the right hashtags, which can help content to be easily accepted by the
audience. In this case, hashtags are used to make content trending (Aulia et al., 2021).
Although the algorithm used to increase public attention to environmental issues is good, it
also causes the risk of audience polarization toward a particular issue (Wulandari et al., 2021).
This is what then gives rise to the echo chamber phenomenon for the audience, which cannot
be avoided (Sasahara et al., 2021). This phenomenon could limit their way of thinking and
interacting.

Like the @tribunvideo.com account, which received the most likes and comments than
other accounts, the account's success in achieving the number of likes and comments is
inseparable from its success in building a discourse on climate change by placing the audience
as the subject. This is in demand by them more. Hence, the response is relatively high because
influencers place the audience as the subject and build a narrative right on the momentum of
conditions in Indonesia, which has high social conditions. This allows algorithms related to

the environment and climate to focus on this content.

Figure 1. Video content search trends on YouTube via Google Trends

As in Figure 1, the high response from the public on TikTok is also in line with Google
Trends data, which shows that searches for video content from April 16, 2023, to May 6, 2023,
can reach peak popularity. This is the same as the content publication from @tribunvideo.com,
which was published on April 27, 2023, and got a very high response. This shows that public
concern for the environment is quite significant, especially when they feel that climate change
is happening directly. However, the direct implications of changing their actions and behavior
are not visible through content and discourse on social media. However, their actions in
responding and creating content related to climate change show real efforts in conducting
digital campaigns. This can be the first step for the audience to become actors in making social

change through digital campaign movements.
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In environmental issue campaigns like this, the audience tends to be positioned as the
subject in the built narrative. For the public to be aware of the need to participate in protecting
the environment, the subject position is needed so that empathy and emotional involvement
can be touched. This is done by using everyday language that is easily understood by the
audience so that there is a closeness between the influencer and the audience. By focusing on
this, the #climatechange digital campaign on TikTok can potentially shape public perception
and encourage collective action. However, the effectiveness of this campaign is highly
dependent on the narrative and rhetorical strategies used, as well as how the TikTok algorithm
can promote this content. Therefore, social cognition has a crucial role in shaping and
spreading environmental discourse in Indonesia, as well as in building public awareness and

encouraging real action in facing the challenges of climate change.

CONCLUSION

This study shows that the rhetoric and narrative used in the #perubahaniklim digital
campaign on TikTok have the potential to shape public perception and encourage collective action.
This is seen based on text analysis, social cognition, and social context, where influencers try to
use everyday language that is easily understood by the audience to build their emotional feelings.
In addition, influencers take the context of climate change in Indonesia so that social closeness
arises from the audience. These efforts are also made by building rhetoric to have a sense of shared
responsibility for the occurring climate change. Influencers can attract their attention through
effective rhetorical strategies, such as metaphors and symbols that affect the audience's emotions
and convey a strong message about the importance of sustainability and environmental protection.
The interactions from several contents published using the #perubahaniklim hashtag are reflected
in the number of likes and comments. The number of different responses indicates that relevant
and interesting content can increase public awareness of environmental issues, although not all
content has the same influence. In addition, the algorithm on TikTok has a vital role in determining
the visibility of content that can strengthen and limit the audience's perspective on climate change
issues.

To increase the effectiveness of digital campaigns on climate change, it is recommended
that influencers and content creators pay more attention to the diversity of perspectives in the
narratives they build. This is an effort to avoid the echo chamber phenomenon by presenting
various points of view and balanced information. This strategy can be an effort to create a more
constructive and inclusive public space for discussion. In addition, the TikTok algorithm needs to

be used wisely so that messages about sustainability and environmental protection can reach a
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broader and more diverse audience. Thus, digital campaigns will not only raise awareness but also

encourage real action in facing the challenges of climate change.

ACKNOWLEDGEMENT
Thanks to Multimedia Nusantara University for providing support for writing, the research
process, and funding support for the success of this research. This research is part of the duties and

obligations as a lecturer in fulfilling the Tridharma of Higher Education.

REFERENCES

Adedomi, O. O. (2022). Discursive Structures in Matthew Kukah’s January 2020 Speech on the
State of Insecurity in Nigeria. African Review (Tanzania), 51(1-2), 157-175.
https://doi.org/10.1163/1821889X-bja10026

Adyatma, S., & Muhaimin, M. (2022). Domestic Waste Pollution of River Settlements,
Banjarmasin  City, Indonesia. = Ecology, Environment and  Conservation.
https://doi.org/10.53550/eec.2022.v28i03.008

Alam, M. M., Lutfi, A., & Alsaad, A. (2023). Antecedents and Consequences of Customers’
Engagement with Pro-Environmental Consumption-Related Content on Social Media.
Sustainability (Switzerland), 15(5). https://doi.org/10.3390/su15053974

Al-Rawi, A., Kane, O., & Bizimana, A. J. (2021). Topic modelling of public Twitter discourses,
part bot, part active human user, on climate change and global warming. Journal of
Environmental Media, 2(1). https://doi.org/10.1386/jem_00039 1

Aulia, B., Utomo, P. E. P., Khaira, U., & Suratno, T. (2021). Analisis Sentimen Tagar
#indonesiaterserah di Masa Covid-19 Menggunakan Metode Sentistrength. Jurnal
Komputer Dan Informatika, 9(2). https://doi.org/10.35508/jicon.v9i2.4275

Barasa, M. N., Moinani, A. M., & Khasandi-Telewa, V. (2023). Conceptualising nationalism,
revolution and opposition in political discourse by use of metaphors: the case of Raila
Odinga in Kenya. Journal of Languages and Linguistics (JLL), 2(1).
https://doi.org/10.51317/jll.v2i1.347

Basch, C. H., Yalamanchili, B., & Fera, J. (2022). #Climate Change on TikTok: A Content
Analysis of Videos. Journal of Community Health, 47(1). https://doi.org/10.1007/s10900-
021-01031-x

Carpenter, V., & Singh, L. (2023). Critical Discourse Analysis. In Researching and Analysing
Business: Research Methods in Practice. https://doi.org/10.4324/9781003107774-17

() ev-=n |
This work is licensed under a Jurnal Mediakita: Jurnal Komunikasi dan Penyiaran Islam ~ 15
Creative Commons Attribution-ShareAlike 4.0 International License.
DOI: 10.30762/mediakita.v9il.2752



Khaerul Syafuddin

Chandra, C. A., Putranto, T. D., Angellie, B., & Marisa, T. (2023). E-Word of Mouth Brand
Bittersweet by Najla via TikTok. Jurnal Komunikasi Global, 12(2), 218-237.

Chu, J., Zhu, Y., & Ji, J. (2023). Characterizing the semantic features of climate change
misinformation on Chinese social media. Public Understanding of Science, 32(7).
https://doi.org/10.1177/09636625231166542

Cooper, V. A. (2024). The Good, the Bad and the Other: Discursive constructions of nations in
Voice of  America’s international news. Discourse and Society.
https://doi.org/10.1177/09579265241304002

Elyta, Ratu Zahira Lutfie, & Arissy Jorgi Sutan. (2024). Environmental Politics Through the Use
of Social Media to Spread the Issue of Climate Change and Land Fires. Jurnal limiah
Pendidikan Lingkungan Dan Pembangunan, 25(01).
https://doi.org/10.21009/.v25i01.40119

Faradiazhary, S. G., Fadeli, M., & Permatasari, D. B. A. (2024). Analysis of Verbal Harassment
on Women in The Comments Column of The Tiktok Account @Kinderflix.Idn. Mediakita,
8(2), 193-205.

Gbenga, A. P., Aimiomode, A., Seluman, I., & Inu, J. D. (2023). An Assessment of the
Effectiveness of Mass Media Campaigns in Promoting Environmental Sustainability in
Nigeria. Journal of Advanced Research and Multidisciplinary Studies, 3(3).
https://doi.org/10.52589/jarms-5qo7altp

Green, M., McShane, C. J., & Swinbourne, A. (2022). Active versus passive: evaluating the
effectiveness of inoculation techniques in relation to misinformation about climate change.
Australian Journal of Psychology, 74(1). https://doi.org/10.1080/00049530.2022.2113340

Harris, N. L., Gibbs, D. A., Baccini, A., Birdsey, R. A., de Bruin, S., Farina, M., Fatoyinbo, L.,
Hansen, M. C., Herold, M., Houghton, R. A., Potapov, P. V., Suarez, D. R., Roman-Cuesta,
R. M., Saatchi, S. S., Slay, C. M., Turubanova, S. A., & Tyukavina, A. (2021). Global maps
of twenty-first century forest carbon fluxes. Nature Climate Change, 11(3).
https://doi.org/10.1038/s41558-020-00976-6

Hernandez-Serrano, M. J., Jones, B., Renés-Arellano, P., & Ortufio, R. A. C. (2022). Analysis of
Digital Self-Presentation Practices and Profiles of Spanish Adolescents on Instagram and
TikTok. Journal of New Approaches in Educational Research, 11(1).
https://doi.org/10.7821/NAER.2022.1.797

Hickman, C., Marks, E., Pihkala, P., Clayton, S., Lewandowski, R. E., Mayall, E. E., Wray, B.,
Mellor, C., & van Susteren, L. (2021). Climate anxiety in children and young people and

() ev-=n |
This work is licensed under a
Creative Commons Attribution-ShareAlike 4.0 International License.

16 Volume 9 No 1 Tahun 2025



Dynamics of Environmental Issues in Indonesia...

their beliefs about government responses to climate change: a global survey. The Lancet
Planetary Health, 5(12). https://doi.org/10.1016/S2542-5196(21)00278-3

Idowu, A. A., & Lawrence, A. O. (2022). The Effect of Media Campaign and Environmental
Education on Flood Control in Osun State, Nigeria. British Journal of Mass Communication
and Media Research, 2(1). https://doi.org/10.52589/bjmcmr-xsdc7x3y

Jacobsen, B. N. (2023). Regimes of recognition on algorithmic media. New Media and Society,
25(12). https://doi.org/10.1177/14614448211053555

Ki-Moon, B. (2018). The 5Ps of the Sustainable Development Goals. Institute for Global
Engagement and Empowerment - Yonsei University.

Kirton, J., & Warren, B. (2021). From Silos to Synergies: G20 Governance of the SDGs, Climate
Change & Digitalization2. International Organisations Research Journal, 16(2).
https://doi.org/10.17323/1996-7845-2021-02-03

Kong, J., He, W., Zheng, Y., & Li, X. (2023). Awareness of Spontaneous Urban Vegetation:
Significance of Social Media-Based Public Psychogeography in Promoting Community
Climate-Resilient ~ Construction: A Technical Note.  Atmosphere,  14(11).
https://doi.org/10.3390/atmos14111691

Kumaresan, P. R., Hidangmayum, N., Singh, A., Yadav, D., Shabnam, Brajendra, Devi, A. B., &
Asmatullah. (2023). A Comprehensive Report on Environmental Sustainability: A Global
Perspective. International Journal of Environment and Climate Change, 13(11).
https://doi.org/10.9734/ijecc/2023/v13i113283

Kurniawan, A., & Fadilah, N. (2024). Digital Influence: A Review of Husain Basyaiban’s Da’wah
Through the TikTok Platform. Mediakita, 8(1).
https://doi.org/10.30762/mediakita.v8il1.1531

Kurniawan, D., & Ifani, M. Z. (2023). Komunikasi Lingkungan Di Masjid Al-Azhar Dalam
Menumbuhkan Kepedulian Jama’ah Terhadap Penanganan Sampah. ANALOGI Jurnal llmu
Sosial Dan Humaniora, 1(02). https://doi.org/10.61902/analogi.v1i02.691

Leijten, F., Sim, S., King, H., & Verburg, P. H. (2021). Local deforestation spillovers induced by
forest moratoria:  Evidence from Indonesia. Land Use Policy, 109.
https://doi.org/10.1016/j.landusepol.2021.105690

Lundahl, O. (2022). Algorithmic meta-capital: Bourdieusian analysis of social power through
algorithms in media consumption. Information Communication and Society, 25(10).
https://doi.org/10.1080/1369118X.2020.1864006

() ev-=n |
This work is licensed under a Jurnal Mediakita: Jurnal Komunikasi dan Penyiaran Islam ~ 17
Creative Commons Attribution-ShareAlike 4.0 International License.
DOI: 10.30762/mediakita.v9il.2752



Khaerul Syafuddin

Matthew, & Lolita, T. L. V. (2024). TikTok and B2B Branding: A Creative Approach to Video
Marketing Insights from a Digital Agency Study . Jurnal llmu Komunikasi Dan Bisnis, 9(2),
147-164. https://doi.org/https://doi.org/10.36914/jikb.v9i2

Mendoza, M., Greenleaf, M., & Thomas, E. H. (2021). Green distributive politics: Legitimizing
green capitalism and environmental protection in Latin America. Geoforum, 126.
https://doi.org/10.1016/j.geoforum.2021.07.012

Mondal, M. (2022). Green Politics for a Better Earth. Politicon : Jurnal Ilmu Politik, 4(2).
https://doi.org/10.15575/politicon.v4i2.17511

Monk, K. A., & Priatna, D. (2022). Environmental security and resilience — Indonesia and global
challenges. Indonesian Journal of Applied Environmental Studies, 3(1).
https://doi.org/10.33751/injast.v3i1.5215

Mullet, D. R. (2018). A General Critical Discourse Analysis Framework for Educational
Research. Journal of Advanced Academics, 29(2).
https://doi.org/10.1177/1932202X18758260

Munoriyarwa, A. (2020). A Critical Discourse Analysis of The Sunday Mail’s and The
Telegraph’s Representation of Zimbabwe’s 2008 Electoral Violence. African Journalism
Studies, 1-16. https://doi.org/10.1080/23743670.2020.1742180

Nieto-Sandoval, A. G., & Ferré-Pavia, C. (2023). TikTok and climate change: communicate
without sources or solutions. Revista de Comunicacion, 22(1).
https://doi.org/10.26441/RC22.1-2023-2994

Ragusa, A. T., & Crampton, A. (2017). Environmental campaign awareness, participation, and
media visibility. International Journal of Sustainability in Economic, Social, and Cultural
Context, 13(2). https://doi.org/10.18848/2325-1115/CGP/v13i02/51-66

Razgour, O., Taggart, J. B., Manel, S., Juste, J., Ibafiez, C., Rebelo, H., Alberdi, A., Jones, G., &
Park, K. (2018). An integrated framework to identify wildlife populations under threat from
climate change. In Molecular Ecology Resources (Vol. 18, Issue 1).
https://doi.org/10.1111/1755-0998.12694

Saadillah, A., Haeniah, N., & Jumriah. (2021). Analisis Wacana Kritis TeunVan Dijk dalam
Cerpen “Tukang Dongeng” Karya Ken Hanggara. Lingue : Jurnal Bahasa, Budaya, Dan
Sastra, 2(2). https://doi.org/10.33477/lingue.v2i2.1829

Sakinah, R. A. (2024, October 14). Ancaman Lingkungan Indonesia: Jutaan Ton Sampah Tidak
Terkelola di 2024. GoodStats. https://data.goodstats.id/statistic/ancaman-lingkungan-
indonesia-jutaan-ton-sampah-tidak-terkelola-di-2024-YzBe5

() ev-=n |
This work is licensed under a
Creative Commons Attribution-ShareAlike 4.0 International License.

18 Volume 9 No 1 Tahun 2025



Dynamics of Environmental Issues in Indonesia...

Sasahara, K., Chen, W., Peng, H., Ciampaglia, G. L., Flammini, A., & Menczer, F. (2021). Social
influence and unfollowing accelerate the emergence of echo chambers. Journal of
Computational Social Science, 4(1). https://doi.org/10.1007/s42001-020-00084-7

Shofiyyah, N. A., Amini, H., Nurhasanah, L. R., & Kurganov Maksim Vladimirovich. (2024).
Instagrammable Culture: Implications of Social Media on the Younger Generation’s
Perception of Cultural Art. Mediakita, 8(1). https://doi.org/10.30762/mediakita.v8il1.1422

Stanislavska, L. K., Pilaf, L., Vogli, X., Hlavsa, T., Kuralova, K., Feenstra, A., Pilafova, L.,
Hartman, R., & Rosak-Szyrocka, J. (2023). Global analysis of Twitter communication in
corporate social responsibility area: sustainability, climate change, and waste management.
PeerJ Computer Science, 9. https://doi.org/10.7717/peerj-cs.1390

Stein, S., Andreotti, V., Susa, R., Ahenakew, C., & Cajkové, T. (2022). From “education for
sustainable development” to “education for the end of the world as we know it.” Educational
Philosophy and Theory, 54(3). https://doi.org/10.1080/00131857.2020.1835646

Stigter, T. Y., Miller, J., Chen, J., & Re, V. (2023). Groundwater and climate change: threats and
opportunities. Hydrogeology Journal, 31(1). https://doi.org/10.1007/s10040-022-02554-w

Sullivan, A., & White, D. D. (2019). An assessment of public perceptions of climate change risk
in three western U.S. Cities. Weather, Climate, and Society, 11(2).
https://doi.org/10.1175/WCAS-D-18-0068.1

Sun, Y., Jia, R., Razzaq, A., & Bao, Q. (2024). Social network platforms and climate change in
China: Evidence from TikTok. Technological Forecasting and Social Change, 200.
https://doi.org/10.1016/j.techfore.2023.123197

Syuhada, G., Akbar, A., Hardiawan, D., Pun, V., Darmawan, A., Heryati, S. H. A, Siregar, A. Y.
M., Kusuma, R. R., Driejana, R., Ingole, V., Kass, D., & Mehta, S. (2023). Impacts of Air
Pollution on Health and Cost of Iliness in Jakarta, Indonesia. International Journal of
Environmental Research and Public Health, 20(4). https://doi.org/10.3390/ijerph20042916

Treen, K. M. d. 1., Williams, H. T. P., & O’Neill, S. J. (2020). Online misinformation about
climate change. In Wiley Interdisciplinary Reviews: Climate Change (Vol. 11, Issue 5).
https://doi.org/10.1002/wcc.665

van Dalen, A. (2023). Algorithmic gatekeeping for professional communicators: Power, trust, and
legitimacy. In Algorithmic Gatekeeping for Professional Communicators: Power, Trust,
and Legitimacy. https://doi.org/10.4324/9781003375258

van Dijk, T. A. (1993). Principles of Critical Discourse Analysis. Discourse & Society, 4(2).
https://doi.org/10.1177/0957926593004002006

() ev-=n |
This work is licensed under a Jurnal Mediakita: Jurnal Komunikasi dan Penyiaran Islam ~ 19
Creative Commons Attribution-ShareAlike 4.0 International License.
DOI: 10.30762/mediakita.v9il.2752



Khaerul Syafuddin

van Dijk, T. A. (2014). Discourse and Knowledge A Sociocognnitive Approuch. Cambridge
University Press.

van Dijk, T. A. (2020). Antiracist Discourse in Brazin: From Abolition to Affirmative Action. The
Rowman & Littlefield Publishing Group, Inc.

Wang, R., Zhao, J., Lin, Y., Qin, B., Chen, G., Bao, L., & Long, X. (2023). Study on the response
and prediction of SDGs based on different climate change scenarios: The case of the urban
agglomeration in central Yunnan. Ecological Indicators, 156.
https://doi.org/10.1016/j.ecolind.2023.111076

We Are Social, & Meltwater. (2024). Digital 2024 Indonesia.
https://datareportal.com/reports/digital-2024-indonesia

Wulandari, S. R., Unde, A. A., & Mau, M. (2021). Masyarakat Era Digital Dalam Perspektif Studi
Risiko Dan Peluang Algoritma Media Sosial. Jurnal ILMU KOMUNIKASI, 8(1).

Zamora-medina, R., Suminas, A., & Fahmy, S. S. (2023). Securing the Youth Vote: A
Comparative Analysis of Digital Persuasion on TikTok Among Political Actors. Media and
Communication, 11(2). https://doi.org/10.17645/mac.v11i2.6348

20 Volume 9 No 1 Tahun 2025 (@) ev-sn |

This work is licensed under a
Creative Commons Attribution-ShareAlike 4.0 International License.



