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Abstract 

This study examines the impact of Hollywood films on the perception of Islam and the 

role of Islamic broadcasting in reshaping these perceptions. Hollywood has historically 

portrayed Islam and Muslims in a negative light, leading to widespread misconceptions 

and biases. To address this issue, the research employs a qualitative approach, utilizing 

in-depth interviews with key stakeholders (broadcasters, media practitioners, academics, 

and policymakers) and document analysis of broadcast content and strategies. The object 

of this research is to understand how Islamic broadcasting can counter the stereotypes 

propagated by Hollywood and provide more accurate and respectful representations of 

Islam. The findings indicate that Islamic broadcasting effectively challenges these 

stereotypes, fostering a more nuanced understanding of Islam and reducing prejudice. The 

study concludes that Islamic broadcasting plays a crucial role in reshaping public 

perceptions of Islam and calls for further research to explore the power of media in 

shaping religious perceptions and promoting interfaith dialogue. 

 

Keywords: Hollywood, Islam, Stereotypes, Islamic Broadcasting, Perceptions, Thematic 
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Abstrak 

Studi ini meneliti dampak film-film Hollywood terhadap persepsi Islam dan peran 

penyiaran Islam dalam membentuk kembali persepsi tersebut. Hollywood secara historis 

menggambarkan Islam dan Muslim dalam cahaya negatif, yang mengarah pada 

kesalahpahaman dan bias yang meluas. Untuk mengatasi masalah ini, penelitian ini 

menggunakan pendekatan kualitatif, dengan memanfaatkan wawancara mendalam 

dengan pemangku kepentingan utama (penyiar, praktisi media, akademisi, dan pembuat 

kebijakan) serta analisis dokumen konten dan strategi siaran. Objek dari penelitian ini 

adalah untuk memahami bagaimana penyiaran Islam dapat melawan stereotip yang 

disebarkan oleh Hollywood dan memberikan representasi Islam yang lebih akurat dan 

menghormati. Temuan menunjukkan bahwa penyiaran Islam secara efektif menantang 

stereotip ini, mendorong pemahaman yang lebih mendalam tentang Islam dan 

mengurangi prasangka. Studi ini menyimpulkan bahwa penyiaran Islam memainkan 
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peran penting dalam membentuk kembali persepsi publik tentang Islam dan menyerukan 

penelitian lebih lanjut untuk mengeksplorasi kekuatan media dalam membentuk persepsi 

agama dan mempromosikan dialog antaragama. 

 

Kata Kunci: Hollywood, Islam, Stereotip, Penyiaran Islam, Persepsi, Analisis Tematik 
 

 

INTRODUCTION 

In the era of globalization, media has an unparalleled influence in shaping societal 

perceptions and attitudes towards different cultures and religions. Hollywood, being a dominant 

force in global cinema, significantly impacts how societies perceive and understand various 

cultures and religions. However, its portrayal of Islam has often been criticized for being 

stereotypical and misrepresentative. These portrayals, usually based on misconceptions and biases, 

have contributed to a skewed understanding of Islam and its followers (Khanum et al., 2022). 

Hollywood’s portrayal of Islam and Muslims has evolved, with different periods reflecting 

varying degrees of stereotyping and misrepresentation. From the ‘golden age’ of Hollywood, 

where Islamic or Middle-Eastern culture was portrayed as ‘exotic’ and ‘otherworldly’, to more 

recent times, where political issues such as domestic terrorism and Arab nationalism have been 

depicted through a ‘superhero’ lens, the portrayal of Islam in Hollywood has been largely negative 

and misleading (Mahmoud & Bekheet, 2019). 

On the other hand, Islamic broadcasting has emerged as a significant medium in recent 

years, offering an alternative narrative and perspective on Islam. It aims to provide accurate, 

comprehensive, and respectful representations of Islam and its teachings. Islamic broadcasting has 

been seen as a counter-narrative to the stereotypes propagated by Hollywood, providing a platform 

for dialogue, education, and cultural exchange (Hassan et al., 2020). 

The rise of Islamic broadcasting and its role in reshaping perceptions of Islam is a relatively 

new phenomenon that has not been extensively studied. There is a need to understand how Islamic 

broadcasting can serve as a counter-narrative to Hollywood’s portrayals and foster a more accurate 

and nuanced understanding of Islam (Kocamaner, 2017). 

The problem lies in the persistent stereotypes about Islam in Hollywood films. These 

stereotypes, often negative and misleading, can lead to misperceptions and misunderstandings 

about the religion and its followers. They can contribute to Islamophobia, cultural divisions, and 

a lack of understanding of the diversity and richness of Islamic culture. The role of Islamic 

broadcasting in countering these stereotypes and reshaping perceptions of Islam is yet to be 

thoroughly explored. There is a need to understand how Islamic broadcasting can serve as a 

counter-narrative to Hollywood’s portrayals. 
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The purpose of this study is to investigate the role of Islamic broadcasting in reshaping 

perceptions of Islam, particularly in response to the stereotypes propagated by Hollywood. The 

study aims to understand the impact of these two contrasting media narratives on public 

perceptions of Islam. It seeks to explore how Islamic broadcasting counters Hollywood’s 

stereotypes, how it presents an alternative narrative, and how effective it is in changing perceptions 

and promoting understanding of Islam. 

The significance of this study lies in its potential to contribute to the understanding of the 

media’s role in shaping religious perceptions. It can provide valuable insights into how Islamic 

broadcasting can serve as a counter-narrative to Hollywood stereotypes, fostering a more accurate 

and nuanced understanding of Islam. The findings could have implications for media practitioners, 

policymakers, educators, and researchers in media studies, religious studies, and intercultural 

communication. It could also inform strategies for promoting interfaith dialogue, cultural 

understanding, and social cohesion in diverse societies. This study, therefore, holds significant 

potential for contributing to academic knowledge and practical applications in various fields. 

In the era of globalization and digital media, the influence of media on shaping perceptions 

and attitudes toward different cultures and religions is undeniable. Hollywood, being a dominant 

force in global cinema, significantly impacts how societies perceive and understand various 

cultures and religions. However, its portrayal of Islam has often been criticized for being 

stereotypical and misrepresentative. Usually based on misconceptions and biases, these portrayals 

have contributed to a skewed understanding of Islam and its followers (Khanum & Iqbal, 2022) 

Sutkutė, 2020). 

Hollywood, as a significant influencer in global cinema, has often been criticized for its 

portrayal of Islam. This portrayal has evolved, reflecting the changing sociopolitical landscape and 

the industry’s growth and transformation (Fatima & Saroosh, 2016). 

During the ‘golden age’ of Hollywood, from the 1930s to the 1970s, Islamic or Middle-

Eastern culture was often portrayed as ‘exotic’ and ‘otherworldly’. Films such as ‘Arabian Nights’ 

and ‘Thief of Baghdad’ showcased Islamic or Middle-Eastern culture through a lens of fantasy 

and adventure, with genies, flying carpets, magic lamps, and swashbuckling heroes as the main 

fixtures of the story. However, these portrayals were often based on Orientalist stereotypes, with 

Western nations still having tremendous sociopolitical hegemony over Islamic nations (Noureen 

& Paracha, 2019). 

As the film industry moved towards realism in the 50s and 60s, the portrayal of Muslims 

and Arabs began to change. Films like ‘Lawrence of Arabia’ and ‘Khartoum’ used real Arab or 

Muslim actors and filmed in Islamic countries, showcasing historical events such as the Arab 
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Revolt against the Ottomans during World War I and the 1885 siege of Khartoum by Muhammad 

Ahmed (Najem, 2023). 

However, despite these changes, the portrayal of Islam in Hollywood has often remained 

negative and misleading. More recent films have focused on political issues such as domestic 

terrorism and Arab nationalism. Films like ‘True Lies’ and ‘Executive Decision’ took political 

matters such as domestic terrorism, Arab nationalism, and the rise of globalization and presented 

them through the lens of action-thrillers. These portrayals have often linked Islam with violence 

and terrorism, contributing to a skewed understanding of the religion and its followers (Khanum 

& Iqbal, 2022). 

Moreover, the post-9/11 era has seen an increase in films that depict Muslims as either 

‘good’ or ‘bad’, with the ‘bad’ ones often portrayed as terrorists threatening the American way of 

life. This dichotomy further perpetuates stereotypes and fails to capture the diversity and 

complexity of the Muslim experience. While Hollywood’s portrayal of Islam has evolved, it has 

often remained rooted in stereotypes and misconceptions. This significantly affects how Islam and 

Muslims are perceived and understood globally (Kiran et al., 2021). 

The stereotypes about Islam that are propagated by Hollywood films have significant 

impacts on public perceptions. These stereotypes, often negative and misleading, can lead to 

misperceptions and misunderstandings about the religion and its followers. They can contribute to 

Islamophobia, cultural divisions, and a lack of understanding of the diversity and richness of 

Islamic culture (Yousaf et al., 2020). 

Multiple studies have shown that negative stories generate less favorable attitudes toward 

Muslims. Other studies found an increase in support for policies that harm Muslims, such as secret 

surveillance of Muslim Americans or the use of drone attacks in Muslim countries, as a result of 

negative information about Muslims (Elsheikh et al., 2021). 

These stereotypes and negative portrayals not only affect the way individuals perceive and 

interact with Muslims but they also influence policy decisions and societal attitudes. This can lead 

to discriminatory practices and policies, further marginalizing and alienating Muslim 

communities. Therefore, it is crucial to challenge these stereotypes and promote a more accurate 

and nuanced understanding of Islam and its followers. This can be achieved through education, 

media literacy, and intercultural dialogue, among other strategies (Grigoryev et al., 2021). 

In the realm of Hollywood films, the portrayal of Islam and Muslims often falls into 

stereotypical narratives. These narratives, influenced by historical, political, and cultural factors, 

tend to depict Islam as a monolithic entity, usually associated with violence and terrorism. Such 
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portrayals not only misrepresent the rich diversity within the Muslim community but also 

contribute to the spread of Islamophobia and discrimination (Nusrat, 2020). 

The impact of these stereotypes extends beyond individual attitudes to influence public 

policy. Research has shown that negative portrayals of Muslims in the media can increase support 

for policies that are harmful to Muslims. For instance, studies have found that exposure to negative 

information about Muslims can increase support for policies such as secret surveillance of Muslim 

Americans or the use of drone attacks in Muslim countries (Abida Eijaz, 2018). 

Moreover, these stereotypes can exacerbate cultural divisions, creating an ‘us versus them’ 

mentality. They can foster a lack of understanding and appreciation for the richness and diversity 

of Islamic culture, further fueling prejudice and discrimination. To counter these harmful effects, 

it is essential to promote a more nuanced and accurate understanding of Islam and Muslims. This 

can be achieved through various means, including education, media literacy programs, and 

intercultural dialogue. By challenging stereotypes and promoting understanding, we can work 

towards a more inclusive and respectful society (Noureen et al., 2020). 

The perpetuation of negative stereotypes in Hollywood's portrayal of Islam can have far-

reaching implications beyond shaping individual attitudes. Research indicates that stereotypical 

depictions can influence public policy decisions and societal attitudes toward Muslim communities 

(Elsheikh et al., 2021). This can lead to discriminatory practices and policies that further 

marginalize and alienate these communities (Grigoryev et al., 2021). Consequently, challenging 

these stereotypes through education, media literacy, and intercultural dialogue becomes imperative 

to promote a more inclusive and respectful societal discourse. 

Islamic broadcasting has emerged as a significant medium in recent years, offering an 

alternative narrative and perspective on Islam. This emergence is in response to the need for 

accurate, comprehensive, and respectful representations of Islam and its teachings (Handoko et al., 

2023). 

For instance, the Islamic Broadcasting Union (IBU) is a media and public relations wing 

of the Organization of Islamic Cooperation. Established in 19744, the IBU is focused on promoting 

Islam and cooperation between the 57 member states. It achieves this through the production of 

several radio programs. These programs highlight the social, political, and cultural challenges 

across the Muslim nations4. The IBU also promotes Arabic languages (Assoburu, 2022; Ahmad 

Sarbini, 2018). 

Islamic broadcasting has been seen as a counter-narrative to the stereotypes propagated by 

Hollywood. It provides a platform for dialogue, education, and cultural exchange. This is 

particularly important in the current era of globalization, where the role of Islamic media in 
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propagating dawah (the call to Islam) and promoting cooperation between member states is crucial 

(Moll, 2020). 

Moreover, the IBU has made significant strides in recent years. For instance, in 2022, the 

IBU signed a formal agreement with the Jordanian and Arab States Broadcasting Union to produce 

and telecast joint radio and television programs across the Arab world. This collaboration 

represents a significant step towards enhancing the reach and impact of Islamic broadcasting. 

Islamic broadcasting, represented by organizations like the IBU, plays a crucial role in providing 

an alternative narrative to the often negative and stereotypical portrayals of Islam in mainstream 

media like Hollywood. Through its various initiatives and collaborations, it seeks to foster a more 

accurate and nuanced understanding of Islam, thereby contributing to a more balanced and 

respectful global discourse on the religion (Azizah, 2021; Masruuroh & Kusuma, 2018). 

Islamic broadcasting plays a crucial role in reshaping perceptions of Islam, particularly in 

response to the stereotypes propagated by Hollywood. It serves as a platform for dialogue, 

education, and cultural exchange, reshaping perceptions and promoting a more balanced view of 

Islam (Farid et al., 2024). The active involvement of Muslims in media production and the impact 

of media representations on individual Muslims and their communities are critical aspects of this 

process (Mazni Buyong et al., 2012). 

The role of Islamic broadcasting in reflecting and shaping societal norms is a relatively 

new phenomenon that has not been extensively studied. There is a need to understand how Islamic 

broadcasting can serve as a counter-narrative to Hollywood’s portrayals and foster a more accurate 

and nuanced understanding of Islam (Bacik, 2023). 

Islamic broadcasting, through its various programs and initiatives, provides an alternative 

narrative that challenges the often negative and stereotypical portrayals of Islam in mainstream 

media. By presenting diverse and authentic representations of Islam and Muslims, it fosters a more 

accurate and nuanced understanding of the religion and its followers. This is particularly important 

in today’s globalized world, where media significantly shapes public perceptions and attitudes 

(Mokodenseho et al., 2024). 

However, the potential of Islamic broadcasting to serve as a counter-narrative to 

Hollywood’s portrayals is still under-explored. Further research is needed to understand how 

Islamic broadcasting influences perceptions of Islam and how it can be leveraged to promote a 

more balanced and respectful portrayal of Islam and Muslims in the media (Farid et al., 2024). 
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METHOD  

The study employed a qualitative research approach involving collecting and analyzing 

non-numerical data. This interpretive approach aimed to develop an in-depth understanding of the 

complex phenomena related to media representations and perceptions of Islam. Data was gathered 

through in-depth interviews with key stakeholders, including broadcasters, media practitioners, 

academics, and policymakers. Additionally, a document analysis of broadcast content and 

strategies was conducted. This qualitative design was well-suited for exploring the nuances, 

contexts, and intricacies that quantitative methods often overlook, facilitating a rich, 

contextualized, and detailed examination of the research objectives. 

Data for this study was collected through two primary methods: in-depth interviews and 

document analysis. Semi-structured interviews were conducted with key stakeholders, including 

broadcasters, media practitioners, academics, and policymakers with expertise in Islamic 

broadcasting and media studies through an online platform for 30-40 minutes. These interviews 

allowed for flexibility while ensuring coverage of critical topics. 

Document analysis involves systematically examining relevant documents such as 

broadcast transcripts, program schedules, and policy documents. This method provided insights 

into Islamic broadcasting networks' content, strategies, and broader contexts. 

The participant recruitment process was conducted through purposive and snowball 

sampling techniques. Initial participants were identified based on their expertise and involvement 

in Islamic broadcasting networks or related fields of study. These participants then recommended 

additional potential interviewees with relevant insights, facilitating the inclusion of diverse 

perspectives and experiences from key stakeholders within the domain of Islamic broadcasting. 

Interviews were conducted via online platforms, depending on the preference and 

availability of the participants. Each interview lasted approximately 40-60 minutes, providing 

ample time for a detailed discussion of the research topic. With the participant’s consent, the 

interviews were audio-recorded to ensure accuracy in data collection. 

Document analysis involved a systematic review and coding of relevant documents. This 

process included identifying key themes and patterns in the data and a detailed examination of 

specific documents such as broadcast transcripts and program schedules. The documents were 

analyzed concerning the research objectives, providing valuable insights into the strategies and 

content of Islamic broadcasting networks. 

This study adhered to ethical principles to protect the rights and well-being of participants. 

Informed consent was obtained from all participants after explaining the research objectives and 

their roles. Confidentiality and anonymity of participants were maintained by removing identifying 
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information and using pseudonyms. Potential risks were minimized by carefully handling sensitive 

topics and allowing participants to skip questions or withdraw. The study protocol underwent 

ethical review to ensure adherence to standards for research involving human participants. Cultural 

sensitivity was exercised, and participants' cultural values and practices were respected. The 

researchers also maintained reflexivity, critically examining their biases and assumptions. These 

measures upheld ethical conduct and integrity in the research. 

Data analysis for this study was conducted using thematic analysis, a qualitative method 

that identifies, analyzes, and reports patterns or themes within the data. Thematic analysis was 

chosen for its flexibility and effectiveness in exploring complex phenomena. The process was 

carried out manually and involved several steps: 

1. Familiarization with the data through repeated reading and immersion in the interview 

transcripts and documents. 

2. Generating initial codes by identifying essential data features relevant to answering the 

research questions. 

3. Searching for themes by combining related codes into potential overarching themes. 

4. Reviewing and refining the themes to ensure they accurately represent the data and address 

the research objectives. 

5. Defining and naming the final themes, capturing the essence of each theme and its scope 

within the data. 

6. Producing the final report, weaving together the analytical narrative, supporting evidence 

from the data, and contextualizing the findings within the existing literature. 

 

RESULT AND DISCUSSION 

Interview Findings 

The findings from the interviews have been systematically organized and summarized as follows: 
 

Themes Interviewee 

1 

Interview

ee 2 

Interviewe

e 3 

Interviewee 

4 

Interviewee 

5 

Interviewee 6 

Role in 

Islamic 

Broadcas

ting 

As a program 

director at an 

Islamic 

broadcasting 

network, I 

oversee the 

production of 

various 

programs and 

ensure they 

align with our 

As a news 

anchor for 

a popular 

Islamic 

broadcasti

ng 

channel, I 

present 

news 

stories 

about the 

As a content 

producer 

for an 

Islamic 

radio 

station, I 

create 

engaging 

and 

informative 

content 

As a 

scriptwriter 

for an 

Islamic 

television 

network, I 

write scripts 

for various 

programs, 

ensuring 

they offer a 

As a talk 

show host on 

an Islamic 

broadcasting 

network, I 

facilitate 

discussions 

on various 

Islam-related 

topics and 

invite guests 

As a 

researcher and 

consultant for 

an Islamic 

broadcasting 

network, I 

conduct 

extensive 

research to 

inform our 

programming 
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mission to 

provide 

accurate and 

diverse 

representation

s of Islam. 

Muslim 

communit

y and 

Islam, 

ensuring 

they are 

accurate 

and 

balanced. 

showcasing 

Islam's rich 

cultural and 

intellectual 

heritage. 

counter-

narrative to 

the 

stereotypes 

often seen in 

Hollywood 

films. 

from 

different 

backgrounds 

to share their 

experiences 

and 

perspectives. 

and ensure it 

counters 

stereotypes 

effectively. 

Perceptio

n of 

Hollywo

od’s 

Portrayal 

of Islam 

In my view, 

Hollywood’s 

portrayal of 

Islam often 

lacks nuance 

and depth, 

focusing on 

stereotypes 

that do not 

reflect the 

reality of the 

diverse 

Muslim 

community. 

From my 

perspectiv

e, 

Hollywoo

d often 

portrays 

Islam 

through a 

narrow 

lens, 

focusing 

predomin

antly on 

negative 

aspects 

and rarely 

showcasin

g the 

positive 

aspects of 

the 

diversity 

within the 

Muslim 

communit

y. 

I believe 

that 

Hollywood’

s portrayal 

of Islam is 

often one-

dimensional 

and does 

not reflect 

the 

diversity 

within the 

Muslim 

community. 

It tends to 

focus on 

conflict and 

violence, 

which is not 

representati

ve of the 

experiences 

of most 

Muslims. 

In my 

opinion, 

Hollywood 

tends to 

perpetuate 

stereotypes 

about Islam, 

which can 

lead to 

misundersta

ndings 

about the 

religion and 

its 

followers. 

These 

portrayals 

often lack 

context and 

nuance, 

leading to a 

skewed 

perception 

of Islam. 

From what 

I’ve 

observed, 

Hollywood 

often portrays 

Islam in a 

monolithic 

way, which 

doesn’t 

reflect the 

reality of the 

diverse 

Muslim 

community. 

These 

portrayals 

frequently 

focus on 

negative 

stereotypes, 

particularly 

around the 

themes of 

violence and 

extremism. 

In my 

experience, 

Hollywood’s 

portrayal of 

Islam often 

lacks context 

and 

understanding, 

leading to a 

skewed 

perception. 

These 

portrayals 

usually focus 

on negative 

stereotypes 

and fail to 

represent the 

diversity and 

complexity of 

the Muslim 

community. 

Strategie

s to 

Counter 

Hollywo

od’s 

Portrayal

s 

We strive to 

present 

diverse and 

authentic 

stories about 

Muslims 

worldwide to 

counter these 

stereotypes. 

To 

counter 

these 

portrayals

, we 

highlight 

positive 

stories 

and 

achievem

ents of 

Muslims. 

We also 

provide a 

platform 

for 

Muslim 

voices to 

share their 

experienc

We create 

programs 

that 

showcase 

Islam's rich 

cultural and 

intellectual 

heritage to 

counter 

these 

portrayals. 

We aim to 

provide a 

more 

balanced 

and 

nuanced 

portrayal of 

Islam and 

Muslims. 

To counter 

these 

stereotypes, 

we aim to 

write 

engaging 

and 

enlightening 

scripts. We 

focus on 

telling 

authentic 

stories that 

reflect the 

diversity 

and 

complexity 

of the 

Muslim 

community. 

We invite 

guests from 

different 

backgrounds 

to share their 

experiences 

and 

perspectives 

on our show. 

This allows 

us to present a 

more 

nuanced and 

diverse 

portrayal of 

Islam. 

To counter 

these 

stereotypes 

effectively, we 

conduct 

extensive 

research to 

inform our 

programming. 

We focus on 

presenting 

accurate, 

balanced, and 

diverse 

representation

s of Islam. 
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es and 

perspectiv

es. 

Example

s of 

Programs 

One example 

is our 

documentary 

series on 

Muslim 

communities 

worldwide. 

This series 

has 

effectively 

reshaped 

perceptions 

by 

showcasing 

the diversity 

and richness 

of Muslim 

cultures. 

One of 

our well-

received 

segments 

is on 

Muslim 

entrepren

eurs. This 

segment 

highlights 

the 

contributi

ons of 

Muslims 

in various 

fields, 

challengin

g the 

stereotype 

of 

Muslims 

as being 

only 

involved 

in 

conflict. 

One of our 

critical 

programs is 

a series on 

the history 

of science 

in the 

Islamic 

world. This 

series has 

helped to 

challenge 

stereotypes 

by 

highlighting 

the 

contribution

s of Muslim 

scholars to 

various 

fields of 

knowledge. 

One of our 

critical 

programs is 

a drama 

series 

featuring 

everyday 

stories of 

Muslims. 

This series 

has helped 

to humanize 

and 

normalize 

Muslim 

experiences, 

challenging 

the 

stereotypes 

often seen in 

Hollywood 

films. 

One of our 

most 

effective 

episodes 

features 

Muslim 

women in 

different 

professions. 

This episode 

challenges 

stereotypes 

about Muslim 

women and 

highlights 

their diverse 

roles and 

achievements

. 

Our strategy to 

counter 

stereotypes is 

not only about 

presenting 

accurate, 

balanced, and 

diverse 

representation

s of Islam. We 

also aim to 

highlight the 

positive 

contributions 

of Muslims in 

various fields. 

By 

showcasing 

the 

achievements 

and stories of 

Muslims from 

different walks 

of life, we 

strive to 

challenge and 

change the 

negative 

perceptions 

often 

associated 

with Islam. 

This approach 

allows us to 

present a more 

comprehensiv

e and authentic 

picture of the 

Muslim 

community. 

Ensuring 

Accuracy 

We have a 

rigorous fact-

checking 

process to 

ensure 

accuracy in 

our 

broadcasts. 

We also 

consult with 

religious 

scholars and 

We 

consult 

with 

religious 

scholars 

to ensure 

an 

accurate 

representa

tion of 

Islamic 

teachings. 

To ensure 

the 

accuracy of 

our content, 

we work 

with a team 

of experts, 

including 

religious 

scholars, 

historians, 

and 

We ensure 

accuracy by 

consulting 

with a 

diverse 

team of 

advisors, 

including 

religious 

scholars, 

historians, 

and 

To ensure 

accuracy, we 

do thorough 

research and 

fact-checking 

for each 

episode. We 

also consult 

with experts 

on various 

topics to 

ensure our 

We 

collaborate 

with experts in 

various fields 

to ensure our 

content is 

accurate and 

informative. 

This allows us 

to present 

accurate, 

balanced, and 
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experts to 

ensure our 

content is 

accurate and 

respectful of 

Islamic 

teachings. 

We also 

have a 

rigorous 

fact-

checking 

process to 

ensure the 

accuracy 

of our 

news 

stories. 

sociologists

. This 

ensures that 

our content 

is accurate, 

balanced, 

and 

respectful 

of Islamic 

teachings. 

sociologists. 

This ensures 

that our 

scripts are 

accurate and 

respectful of 

Islamic 

teachings. 

discussions 

are informed 

and accurate. 

nuanced 

representation

s of Islam. 

Challeng

es 

One challenge 

we face is the 

lack of 

resources 

compared to 

mainstream 

media outlets. 

This can make 

it difficult to 

produce high-

quality 

content 

consistently. 

A 

significan

t 

challenge 

we face is 

overcomi

ng biases 

that 

audiences 

may 

already 

have 

about 

Islam. 

These 

biases can 

influence 

how 

audiences 

perceive 

and 

interpret 

our 

content. 

Sometimes, 

it’s 

challenging 

to address 

complex 

issues 

within the 

time 

constraints 

of a radio 

program. 

We strive to 

present 

nuanced 

discussions 

in a format 

that is 

accessible 

and 

engaging 

for our 

listeners. 

One of the 

challenges 

we face is 

competing 

with the 

high 

production 

values of 

mainstream 

media. This 

can make it 

challenging 

to attract 

and retain 

viewers. 

One 

challenge we 

face is 

overcoming 

preconceived 

notions that 

some viewers 

may have 

about Islam. 

These notions 

can influence 

how our 

content is 

perceived, 

making it 

more difficult 

to reshape 

perceptions. 

A significant 

challenge we 

face is the 

rapidly 

changing 

media 

landscape. 

Keeping up 

with new 

technologies 

and trends can 

be difficult, 

but it’s 

essential for 

reaching our 

audience 

effectively. 

Measurin

g Impact 

We conduct 

audience 

surveys and 

use social 

media 

analytics to 

measure 

impact. This 

allows us to 

understand 

how our 

content is 

being 

received and 

how it’s 

influencing 

perceptions of 

Islam. 

We gauge 

our 

effectiven

ess 

through 

viewer 

feedback 

and 

ratings. 

This gives 

us direct 

insight 

into how 

our 

content is 

received 

and 

whether it 

has the 

Listener 

call-ins and 

letters give 

us a sense 

of our 

impact. 

This direct 

feedback 

from our 

listeners 

helps us 

understand 

how our 

content is 

being 

received 

and what 

effect it’s 

having. 

We measure 

our impact 

on viewer 

numbers 

and 

engagement 

levels on 

social 

media. This 

gives us 

insight into 

how many 

people 

we’re 

reaching 

and how 

they’re 

engaging 

with our 

content. 

We measure 

our impact 

through 

viewer 

feedback and 

the reach of 

our episodes. 

This 

feedback 

helps us 

understand 

how our 

content is 

being 

received and 

what effect 

it’s having. 

We measure 

the 

effectiveness 

of our 

broadcasts by 

conducting 

regular 

audience 

surveys. This 

allows us to 

gather direct 

feedback from 

our audience 

and 

understand 

how our 

content 

influences 

perceptions of 

Islam. 
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Table 1. Interview Findings 

 

Corroborating the insights obtained from the interview data, the document analysis further 

elucidated the prevalence of negative stereotypes in Hollywood's depictions of Islam. An 

examination of film scripts and synopses revealed a recurrent narrative associating Islam with 

violence and terrorism. For instance, one script excerpt stated, "The terrorist group, driven by 

radical Islamic ideology, planned to detonate a bomb in the city center." Such examples culled 

from the document analysis lend additional support to the findings derived from the interviews, 

underscoring the pervasive nature of negative stereotypes in Hollywood's portrayals of Islam. 

Furthermore, the document analysis unveiled instances where Hollywood films 

homogenized and oversimplified the portrayal of Islam, failing to capture the rich diversity within 

the Muslim community. One film synopsis described the antagonist as "a radical Muslim extremist 

with a twisted interpretation of the Quran," reinforcing the stereotype of a monolithic and distorted 

understanding of Islamic teachings (Fatima, 2016). 

In contrast, an analysis of programming schedules and content descriptions from Islamic 

broadcasting networks revealed concerted efforts to present diverse and authentic representations 

of Islam. For example, a program guide highlighted a documentary series aimed at "showcasing 

the rich cultural heritage and intellectual contributions of Muslim communities worldwide," 

desired 

impact. 

Future 

Develop

ments 

I foresee more 

collaboration 

between 

Islamic 

broadcasters 

globally to 

amplify our 

reach. This 

will allow us 

to share 

resources and 

reach a larger 

audience. 

There will 

be a 

greater 

focus on 

digital 

platforms 

in the 

future. 

This will 

allow us 

to reach a 

younger 

audience 

and adapt 

to 

changing 

media 

consumpti

on habits. 

I see a 

future 

where 

Islamic 

broadcastin

g networks 

lead in 

interfaith 

dialogue. 

This will 

allow us to 

foster 

understandi

ng and 

cooperation 

between 

different 

religious 

communitie

s. 

We will see 

more 

collaboratio

ns between 

Islamic 

broadcasters 

and 

mainstream 

media. This 

will allow 

us to reach a 

larger 

audience 

and 

challenge 

stereotypes 

on a larger 

scale. 

I foresee 

more 

interactive 

content in the 

future, with 

greater 

audience 

participation. 

This will 

allow us to 

engage our 

audience in 

new ways and 

foster a more 

interactive 

dialogue. 

I see a future 

where Islamic 

broadcasting 

leverages new 

technologies 

to reach a 

global 

audience. This 

will allow us 

to adapt to 

changing 

media 

landscapes and 

reach a larger 

audience. 



From Hollywood ... 

Jurnal Mediakita: Jurnal Komunikasi dan Penyiaran Islam ~ 147 This work is licensed under a 
Creative Commons Attribution-ShareAlike 4.0 International License. 
 

directly challenging the one-dimensional portrayals often perpetuated in Hollywood films (Moll, 

2020). 

Moreover, the document analysis revealed strategies employed by Islamic broadcasting 

networks to highlight positive stories and achievements of Muslims. A program description stated, 

"This series celebrates the accomplishments of Muslim entrepreneurs, scientists, and artists, 

offering a counter-narrative to the negative stereotypes often seen in mainstream media" (Hassan 

et al., 2020). 

However, analyzing policy documents and internal memos highlights Islamic broadcasting 

networks' challenges. One internal memo emphasized the need for "increased financial support 

and collaborative partnerships to produce high-quality content and reach wider audiences," 

highlighting the resource constraints these networks often confront (Bacik, 2023). 

Analysis of Hollywood's Portrayal of Islam 

The findings reveal that Hollywood's portrayal of Islam is often stereotypical and lacks 

nuance. Interviews with broadcasters and media practitioners indicate a consensus that Hollywood 

films frequently depict Islam through a narrow lens, focusing on negative aspects and rarely 

showcasing positive attributes or diversity within the Muslim community. 

A recurring theme is the association of Islam with violence and terrorism. Interviewees 

noted that Hollywood films often link Islam with extremism, portraying Muslims as potential 

terrorists or oppressed individuals. This perpetuates the stereotype of Islam as a religion that 

condones violence, which misrepresents its teachings. 

Another theme is the oversimplification and homogenization of Islam. Hollywood films 

tend to present Islam as a monolithic entity, ignoring the rich diversity of Muslim cultures, 

traditions, and experiences. This one-dimensional portrayal leads to a lack of understanding and 

appreciation of the nuances within the Muslim community. 

The findings also show that Hollywood's portrayal of Islam has evolved, reflecting 

changing sociopolitical landscapes and the industry's transformation. However, despite efforts to 

portray Islam more accurately, negative stereotypes and misrepresentations persist, contributing 

to skewed public perceptions of the religion. 

Document analysis confirmed the interview insights, highlighting the prevalent negative 

stereotypes in Hollywood's representation of Islam. For example, film scripts and summaries often 

associate Islam with violence and terrorism, such as one script stating, "A terrorist group, 

motivated by extreme Islamic beliefs, planned to set off a bomb in the city center." These examples 

support the interview findings and underscore the widespread negative portrayal of Islam in 

Hollywood. 
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Analysis of the Influence of Film Stereotypes on Perceptions of Islam 

The findings underscore the significant impact of Hollywood's portrayal of Islam on public 

perceptions. Interviewees consistently highlighted how these stereotypes shape attitudes, fuel 

misunderstandings, and contribute to Islamophobia. 

Negative portrayals promote unfavorable attitudes toward Muslims. Interviewees cited 

research showing that negative stories about Muslims generate less favorable attitudes and increase 

support for harmful policies against Muslim communities. 

These stereotypes exacerbate cultural divisions and create an "us versus them" mentality. 

By failing to capture the diversity and richness of Islamic culture, Hollywood's portrayals foster a 

lack of understanding and appreciation, further fueling prejudice and discrimination. 

Moreover, these stereotypes have far-reaching implications beyond individual attitudes, 

influencing public policy and societal attitudes. This can lead to discriminatory practices and 

policies, further marginalizing and alienating Muslim communities. 

The findings highlight the significant influence of Hollywood's portrayal of Islam on 

shaping public perceptions and underscore the need to challenge these stereotypes through 

education, media literacy, and intercultural dialogue. 

Analysis of the Role of Islamic Broadcasting in Reshaping Perceptions 

The findings indicate that Islamic broadcasting plays a crucial role in reshaping perceptions 

of Islam, particularly in response to stereotypes propagated by Hollywood. Interviewees 

consistently highlighted the importance of Islamic broadcasting in providing an alternative 

narrative and promoting a more accurate and nuanced understanding of Islam. 

One prominent theme is the use of diverse and authentic representations of Islam and 

Muslim communities. Interviewees emphasized showcasing the diversity and richness of Islamic 

culture, countering the one-dimensional portrayals often seen in Hollywood films. 

Another key strategy employed by Islamic broadcasting is promoting positive stories and 

achievements of Muslims. By highlighting the contributions of Muslims in various fields, Islamic 

broadcasting challenges negative stereotypes and fosters a more balanced perception of the 

Muslim community. 

Additionally, Islamic broadcasting serves as a platform for dialogue, education, and 

cultural exchange. Inviting guests from diverse backgrounds and facilitating discussions on 

various topics fosters a deeper understanding and appreciation of Islam's teachings and values. 

However, the findings also reveal challenges faced by Islamic broadcasting networks. 

Limited resources compared to mainstream media outlets, preconceived notions among audiences, 

and the rapidly changing media landscape were identified as significant obstacles. 
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While interviews provided valuable perspectives on the strategies employed by Islamic 

broadcasting networks, the document analysis unveiled contrasting viewpoints. Some networks 

primarily focused on disseminating religious teachings with limited engagement in countering 

Hollywood stereotypes or promoting cultural understanding. One interviewee stated, "Our primary 

objective is to educate viewers on Islamic teachings and principles. While we aim to present 

accurate representations, directly countering Hollywood portrayals is not our main focus." 

These contrasting viewpoints highlight diverse approaches and priorities among Islamic 

broadcasting networks. Some prioritize religious education over direct engagement with media 

stereotypes. 

The document analysis also revealed challenges beyond those identified in interviews, such 

as securing adequate funding and resources, which could hinder the ability to produce high-quality 

content and reach wider audiences. 

Triangulating findings from interviews and document analysis provides a comprehensive 

understanding of the strategies, challenges, and contrasting perspectives within Islamic 

broadcasting. This underscores the need for a nuanced understanding of the complexities involved. 

Interpretation of Findings 

The findings of this study provide valuable insights into the complex interplay between 

Hollywood's portrayal of Islam, public perceptions, and the role of Islamic broadcasting in 

reshaping these perceptions. The qualitative data gathered through in-depth interviews and 

document analysis offers a nuanced understanding of the strategies employed by Islamic 

broadcasting networks and their potential impact on public discourse. 

One essential interpretation emerging from the findings is the significant influence of 

media representations on shaping public perceptions and attitudes. Hollywood's portrayal of Islam, 

which often perpetuates stereotypes and misrepresentations, has the potential to fuel 

misunderstandings, contribute to Islamophobia, and exacerbate cultural divisions. This highlights 

the power of media in shaping societal narratives and the importance of challenging negative 

stereotypes through accurate and diverse representations. 

Furthermore, the findings underscore the vital role of Islamic broadcasting in providing a 

counter-narrative to Hollywood's portrayals. Islamic broadcasting networks aim to reshape 

perceptions and promote a more nuanced understanding of the religion and its followers by 

showcasing diverse and authentic representations of Islam, highlighting positive stories, and 

facilitating dialogue and education. 

However, the challenges Islamic broadcasting networks face, such as limited resources, 

preconceived notions among audiences, and the rapidly changing media landscape, cannot be 
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overlooked. These challenges highlight the need for increased support, collaboration, and 

innovative strategies to amplify the impact of Islamic broadcasting and effectively counter the 

influence of mainstream media portrayals. 

The findings of this study contribute to a deeper understanding of the complex dynamics 

between media representations, public perceptions, and the role of alternative media in shaping 

societal narratives. They underscore the importance of promoting accurate and diverse 

representations, fostering dialogue and understanding, and leveraging the power of media to 

challenge stereotypes and promote social cohesion. 

Comparative Analysis with Prior Research 

The findings of this study align with and contribute to the existing body of research on the 

representation of Islam in media and the role of alternative media in shaping perceptions. Several 

prior studies have highlighted the negative and stereotypical portrayal of Islam in Hollywood 

films, which often perpetuates misconceptions and contributes to Islamophobia (Yousaf et al., 

2020; Khanum & Iqbal, 2022; Ramji, 2003). 

Consistent with previous research, this study's findings confirm the significant influence of 

negative media representations on public attitudes and perceptions towards Muslims (Elsheikh et 

al., 2021; Grigoryev et al., 2021). Additionally, the findings align with existing literature on the 

potential of these stereotypes to exacerbate cultural divisions and foster a lack of understanding 

and appreciation for the diversity within the Muslim community (Abida Eijaz, 2018). 

Furthermore, the study's findings contribute to the growing body of research on the role of 

Islamic broadcasting and alternative media in providing counter-narratives and reshaping 

perceptions of Islam. Previous studies have highlighted the importance of Islamic media in 

promoting accurate representations and fostering dialogue (Hassan et al., 2020; Moll, 2020). The 

findings of this study provide empirical evidence and insights into the strategies employed by 

Islamic broadcasting networks, such as showcasing diverse and authentic representations, 

highlighting positive stories, and facilitating cultural exchange. 

However, this study also sheds light on the challenges Islamic broadcasting networks face, 

which have been less explored in prior research. The findings highlight the need for increased 

resources, innovative strategies, and collaboration to amplify the impact of Islamic broadcasting 

and effectively counter the influence of mainstream media portrayals. 

 

CONCLUSION  

The findings revealed a significant influence of Hollywood's portrayal of Islam on public 

perceptions, with films often perpetuating negative stereotypes and misrepresentations. These 
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portrayals were found to contribute to Islamophobia, cultural divisions, and a lack of 

understanding of the diversity within the Muslim community. 

However, the study also highlighted the crucial role of Islamic broadcasting in providing 

an alternative narrative and countering these stereotypes. By showcasing diverse and authentic 

representations of Islam, highlighting positive stories, and facilitating dialogue and education, 

Islamic broadcasting networks aim to reshape perceptions and promote a more nuanced 

understanding of the religion. 

The research identified several key strategies employed by Islamic broadcasting networks, 

including presenting accurate and balanced representations, promoting positive stories and 

achievements, and serving as a platform for dialogue and cultural exchange. However, challenges 

such as limited resources, preconceived notions among audiences, and the rapidly changing media 

landscape were also identified. 
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